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Mexaunen qokia/1 38 GcAHOCTTA HA
whBepTalbznr Mpognpsu™ AJl
KEM BTOPO TpHsMecedne Ha 2011 r.,

chiziacHo v, 1000, an. 4, 1. 2 o 3ITTLK

1. Hnpopmanns 22 sBawuu  culETHm,
HACTHOHAN  UPCE  TPHMECEMHET0 H ¢
HATPYUBAHE OT MAYAI0TO 08 GUHAHCORATA
TOOHHAS 10 KPAs 0A CLOTBETHOTO TPHMCCETHE.
Ha 21.03.2011 r. ¢ somceane 201 10321134246
ATCHIHATA 10 BOHCBAHMETA C€a  OTpalcHH
mpoMmenst 8 cnctasa Ha CJ] ne "Agseprafizsmm
Hpomamen" AJl. C pemenme Ha OCA,
nposencko Ha 14.03.2010 r. cc ocsobomaana ot
mmnoct Hoamwe mxomaoe ATanacuy w
Aranacioc MaprapaTre kato wiean xa CJII ma

Ipy®ccTBOTO.

Ha 21.03,2010 r. ¢ punceare 20110321134722
B ATeHIMETA [0 BIHCBAHHATA C4 OTPAIEHH
npoMesH B Yerama ua | Ajsepraiiaewr
TMpoguosa™ AJl B CLOTBCTCTEME ¢ PEiUCHHATA
He msuipeanoro  Obuo  cunbpamme  ma
axnponepure ot 14032001 r

npovuHa bpos #a wienosere ma CJI or Sua na
3ma.

- un 17 cc mpHBCAAA B CLOTBETCTBHE CBC

ITMILK

L1. Tpwjgoinsane wa [IMA npes wsorpo
Tpameceane na 2011 r.

3a npepuopa 01.01.2011 r. - 30.062011 r.
JAPYRECTROTO He ¢ NpHAoOHBANG JhiaroTpalinu
MATEPHATHH AKTHEH.

LI, Peayaram ot ocnosna geiinocr

3a nepmopa 01.01.2011 r. - 30.06.2011 r.
JAPYXECTROTO € PEAlHIMPAnd [pHxog ot
npoaaxbu 288 xun. ns.  [lpymecteoto ¢
AKYMYTHPANO pasxomH oT obu4afHara nefiHOCT
B pRamep Ha 223 xuwimgK nepa.

Kwm 31.03.2011 r. Anmepraizaar TTpommms”
All HMa KPATKOCPOMHH TBHPTOBCKH BICMAHMHA
1188 xmn. mesa ® ApyTH s3emanus 102 xmm.
nesa.  JIpYWecTeoTo | MMa  KpaTKOCDOSNITH
JAMBIOKEHHA KBM JOCTARYHIE B pasmep 206

Interim Activity Report
of ,Advertising Prodigy” AD
For the second guarter of 2011, according Art.
| 0k, paragraph 4, p. 2 of Public Offering of
Securities Act

1. Information about important evenis that
occurred during the period and comulatively
since the beginning of the financial vear to the
end of the respective three months period.
On 21.03.2011, with an entry 201 10321134346
in the Registry Agency (Comm. Reg.) changes in
the Board of Advertising Prodigy AD is
registered. By decision of the GMS held on
14.03.2011, Teanms Nikolaos Athanasiou and
Athanasios Margaritis were  dismissed  as
members of the Board of Directors of the
Company

On 21.03.2011, with an entry 20110321134722
in the Registry Agency (Comm. Reg) chanpes
are rellected in the Articles of Association of
Advertising Prodigy AD in accordance with the
decisions of the extraordinary General Meeting of
held on 14.03.2011

-change in the numbers of BoD members from 5
to 3 members BoD

- An. 17 was amended for compliance with
POSA.

1.1. Acquisition of Fixed Assets in the second
quarter of 2011

For the period 01.01.2010 - 30.06.2011
company has not acquired any tangible assets.

the

1.1. Results from operating activities

For the period 01.01.2011 - 30.06.2011, the
company has pencrated revenue from sales BGN
288 thousand. The Company has accumulated
expenses from its basic activity at the amount of
BGN 223 thousand.,

Up to 31.03.2011 _Advertising Prodigy™ AD has
short term reccivables from clients BGN 1188
thousand and other receivables BGMN ]
thousand. The company has a short-term

hahilities to providers amuumin% ; /
thousand, and total liabilities BGWN howsadd, f -
S~
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XHI OB, & obDmo JarmyoscHHR B patscp 498
XHIL. B,

QOUHARCOBKAT PpCIYNTaT Ha | AJgscprafsnr
INpomemacu™ AJ{ xnm 30.06.2011 r. ¢ umcra
cueTOBOHA newanta B pasuep va 40 xwi. nesa.

2, MndopmanHe 32 CKAMMCHMTC TJIEMH

CHeIKH MEEIY CBLPIAMH JHIA MpPed BTOpO
Tpamecesue aa 2011 r.

3a nmepuopa 01.01.20011 r. - 30.06.2011 r.
JAdeeprafizaar [lpommmxn” AJl mHe e
CKIMMBATO FOMEME CACTKH ChC CHBPIAHH JTHILA,
HIKMOYRAHKH coenxH o7 ofwqalina cTonancka
ACHHOCT.

3. Oumcanme HA OCNOBHMTC pPHCKOBE H
HCCHTVPHOCTH, Hp&1l KOWT0 © HINPaABEND

HpysecTBoTo upe: cocapampes Guuancon
MepHo.

JpyxeeTnoTo & 3apHCcEMO nail-nedc or obmprre
TEH/IEHUMK B CCKTOPA A MapkeTHHIZ W
pernaMaTe. |'Bit KaTo paOMEepa HA HHBCCTHITHHTE
B MAPKCTHII CA BRIPOC HA MCHHIKLPCKD
YCMOTPCHHE H  SARHCAT OT pasMepa  w
paMIpe/leleHHETD BLE BPECMCTO 1A NapHYHHTE
HOTDIM HE CAMHA KIHCHT M URJIDCTHATE
KOHIHKTYP2 HA CCKTOpA, s Kofito oncpmpa
pexnavonarens, | Amsepraiunr  [lpomamsor™
AJl ¢ OpAKO IABKCAMO OT UMKIHYHOCTTA HA
HKOHOMHKATZ. 3aCaRsHETO B PLCTOBCTE Ha
fnarapekara HEOHOMHER, CHOTBETHO
HAMAINBAHCTO HE PAIXOMMTE 38 PCKiAME H
MEMAT, MOMC I8 MMA CHUIECTREHO HEFETHBEO
RIRAITHE EEPXY NPEXO/IMTE HA JIPYXCCTBOTO.
Toss peck e 0 MEKBIC KOMICHCHPAH OT
FRIMORHOCTTa Ha  Amseprafauur [Tpommee™
All na pazBHC OPUCECTBMETO CH MA NAIAPA HA
ceeepmn cTpam  (Mwpuma, Kwmmep), xngeto
MPEANATAHKETE OT HEMD pexjaMHR yomyrd OGuxa
MOLTH Jia Ohjat peamssdpans na no-BHCOKH
LIEHH.

Tennemmara B DOCHGINMTE FOJNMHH € BCC

OOBCYE DCEIAMOETENN B KOMYHEEITHOTH |

ArcHIIHA 3 C¢ NORCPABAT HA II:I:IPB..']H:IIHI'IHIIHTE
MCEOAMH 32 EEMIORHHHTC KATO TOBA BEINM B
ocobena cremen 3 Marowsa  Espona,
MADCTABANTA B THAYATENHA CTENEH OT JANAaJnaTe
ME3E0H B TOES OTIIOIENHE, C‘hupmmm CRAT
LG CTPCME KM HOBOTO B HETPLTHIEHONOOTO BLE

The financial result of Advertising Prodigy™ AD

till 30.06.2011 is an accounting net profit
amounting to BGN 40 thousand.
2. Ioformation om major transactions

concluded between related persons during the
second quarter of 2011

For the penod 01.01.2011 30.06.201 1
LAdvertising Prodigy™ AD has not signed any big
deals with related parties, excluding transactions
in the ordinary course of business.

3. Description of principal risks and
uncertaintics facing the Company during the
next financial period.

The Company depends on the most from peneral
trends in Marketing and Adventising scetor, Tn the
view of the fact that the amount of the
investments for Marketing 15 a matter of
Manager's decision and depends on the amount
and time schodule of the cash flows of the Client
himself and the whole sector's situation, in which
the Advertiser 15  operating, “Advertising
Prodigy™ AD is dircctly dependent of the
economy cycle. The slowdown of the Bulgarian
cconomy's growth, respectively, the reduction of
the advertisimg and print expenses, may have
sipnificant negative impact on the Company's
INCOMme,

This nsk 158 compensated to some degree by the
potential “Advertising Prodigy” AD to develop
its presence on the market of the repional
countries (Greece, Cyprus), where the distributed
advertising services could be realized at higher
prices.

The trend in recemt vears is more and more
advertisers and communications agencies to trust
unconventional medias for campaigns cspecially
in Eastern Europe, lagging behind significantly
from Western markets in this respecl. Thed
moxdern world is to seck new and

=

' non-tradifional
1 ion u:|..
advertising 18 especially Impgmm

in every sphere of business and i
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Beaka chepa ma OGuaneca, 8 B pCRIAMATA
HOBATOPCTROTO & ocobeno naxno. Bomuko Toma
CLANARL HUCATIHATE NPeAnOCTABKE 38 TH0-FoTaMo
NPHCHCTBAE Ha BCE 10-PRIHOOODANM PEKIRMEN
HOCHTEMH B OREQHCBHCTIOD B HPeRDBIAHETD
AopH Ha ipajckdf TpamcuopT & MCIHE.
PexkaaMara winpxksa npead NoTpeORTENHTE 1A
BCHKA Kpa'kd, & TPAAMIIMOHHATA o nafi-neve
TeAeEHIHOHHATA PR GHBA BCC NORCHE
wiocranaHa OT Ouineca. Tosa ¢ cana pemHa
uhiMOaHOCT 38 Asseprafmnr TTpoamism™
AJl na cranc y4acTHEK B CONO CLBCEM HOBD
HANPABICIIEE HAO PCETEAMATI. KOETD OCECH
BCAHKD JPYTO e MOIBOIK HA APYKCCTBOTO Jia
FCHEPHPE B 3HATHTEIHH ITPEXOTH.

creates ideal conditions for & greater presence in
the ever more diverse advertising media in
everyday life and make public transport even in
the media. Advertising appears to consumers at
every tum, and the traditional and especially the
lelevision is neglected by the business. This s a
real opportunity for Advertising Prodigy AD to
become a participant in a new advertising brand,
which among other advantages will allow the
company 1o generate significant revenue.
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